Abstract-In the modern changing world, a special scientific interest is the study of the economic consciousness of student youth as future managers of enterprises, firms and organizations, as potential entrepreneurs. Instability and complication of the economic environment of a person's life activity actualize the need for psychological research in the field of economic consciousness and economic representations of the individual in order to find ways of psychological support for students at the stage of receiving professional education. The article analyzes the scientific category of economic consciousness, its structure and the role of economic ideas of it. The economic views of the university students (N = 110) on the representation on the wealth, rich people, money, poverty, property, economic risk, competition, preferred form of work organization were considered in the empirical study on the basis of the higher educational institution in the sociocultural conditions of the Chuvash Republic (Russian Federation). The results of the research will become the basis for the development of scientifically based recommendations on the formation in the education sector of economic representations of future specialists as a means of increasing the efficiency of training specialists at the university.
I. INTRODUCTION
Modern Russian society is in the process of significant socio-economic, sociocultural transformational changes, the creation of new economic conditions for life, the formation of fundamentally new social relations. Subjective perception of a person reflects these changes and is, on the one hand, a serious indicator of the country's economic and political development, and on the other hand, a factor that determines the behavior of a person in the field of the economy. This determines the priority and urgency of expanding research on the economic consciousness of various groups of the population.
Analysis of the history of the study of the scientific category of economic consciousness shows that economic consciousness was viewed in the Russian philosophy and sociology as a substructure of public consciousness as a whole, as a separate level of consciousness, the formation of which is determined by the economic structure characteristic of people in the given economic formation [4, 17] .
In the opinion of A. K. Uledov [22] , economic consciousness is a product of people's reflection of the economic conditions of life, activity and relationships in the form of economic ideas and views, theories and concepts and other spiritual entities common to groups, social groups, the whole society and expressing their relation to economic reality at every particular historical moment. S. N. Apenko and V. Yu. Mamaeva that the economic consciousness, firstly, plays the role of an "intermediary" between objective conditions and real actions of people; secondly, it reflects the objective situation not passively, as the process of reflection is influenced by views, beliefs, attitudes (including those formed in the past). These authors propose to define economic consciousness as existing in the form of scientific knowledge reflecting natural processes and relationships; values and norms, regulating the behavior and activities of people; goals and objectives that show the desired performance in the future, preferences, tastes, moods, emotions, creating a certain background effect.
A. V. Filippov and S. V. Kovalev [3] defined economic consciousness in the research perspective of economic psychology as the highest level of mental reflection of economic relations by a socially developed person.
A. L. Zhuravlev and N. A. Zhuravleva [31] suggest considering economic consciousness as social representations, attitudes, assessments, opinions of the person and etc. about various phenomena of economic content (economic objects). The authors underline the socio-psychological essence of this phenomenon and distinguish its following functions: first, the reflection of the socio-economic conditions of life, the economic macro-and microenvironment, and second, its ability to act as one of the psychological regulators of a person's economic behavior in a social environment.
Economic consciousness is determined by the objective need to understand the ongoing socio-economic changes and is formed under the influence of actual historical conditions. The economic consciousness of society reflects the understanding of the relationship between economic activity and those social, political and legal conditions in which human economic activity is carried out.
The economic consciousness of the individual, in the opinion of such authors as A. D. Karnyshev, Т. D. Burmenko, E. A. Ivanova [7] is a set of views, attitudes toward fundamental individual and social economic values, its place and role in economic structures. Economic consciousness concerns all spheres of economic life, in which the individual interacts with other people in different ways. Economic consciousness in a number of its characteristics is usually differentiated depending on the level of wealth and poverty, social status, professional group, place of residence and a number of other factors.
The question of the structure of economic consciousness is ambiguous.
A. V. Filippov and S. V. Kovalev [3] understand the structure of economic consciousness "as a set of constructs where economic relations are reflected", distinguish in it the following substructures: 1) constructs that generalize the economic order, economic arrangement, existing as a relationship between a man and society; 2) constructs explaining the order visible to the subject in the most general form; 3) constructs of ideal economic relations -"economic dream"; 4) constructs of long-term orientation, providing behavior in specific recurring situations and regulating everyday relationships; 5) constructs to achieve the goals of economic activity as a self-worth; 6) constructs of economic measurements, which can best be represented in the analysis of economic thinking. O. A. Deineka [2] considers under the economic consciousness the systemic component of consciousness, the highest level of mental reflection of economic relations by a socially developed person, proposes to distinguish the following components of the structure: economic emotions and feelings, the perceptive sphere of economic behavior; economic ideas and economic thinking; volitional components of economic consciousness -economic norms, economic interest.
According to Z. Z. Vakhitova [24] , economic consciousness acts as a complex entity that, in the first place, contains a cognitive component that acts in the form of ideas, attitudes, stereotypes, etc.; second, as the affective component, expressed through the relationship of man to the facts and phenomena of economic life, existing in the form of assessments, emotions; third, as the behavioral component, in the form of norms and strategies of economic behavior and people's activities. E. S. Shibanova and V. A. Hashchenko [19] distinguish such structural components in the structure of economic consciousness as: 1) the person's representation of himself as an economic subject (subjective economic status, economic self-identification, economic claims, ideas about opportunities increase of incomes, self-esteem, business success, etc.); 2) ideas about wealth (subjective economic welfare, subjective income scale, etc.); 3) the attitude towards rich and poor people; 4) the attitude towards money; 5) the attitude of a person to property; 6) views on forms of management (economic behavior, ways of achieving material prosperity); 6) the attitude to competition, the man's attitude to economic values, etc.
A. L. Zhuravlev and N. A. Zhuravleva [32] refer to the components of economic consciousness as follows: 1) the person's self-image as an economic subject, including subjective and economic status, satisfaction with the level of material well-being, level of economic claims , the representation of the individual about his business activity and satisfaction with the level, the idea of his opportunities in raising incomes, ways of the increase; 2) representation of the person about material well-being and wealth, an attitude to rich and poor people; 3) social attitudes of the person to various forms of economic behavior -consumer, saving, entrepreneurial, investment, charitable; 4) the relation of a person to money; 5) representing people about incomegenerating activities; 6) the idea of the owner; 7) orientation of the individual to economic values.
O. S. Deineka [2] discloses four components of consciousness: 1) economic thinking, economic concepts; 2) sensations and perceptions in the economic sphere; 3) economic norms and interests, economic motives; 4) feelings and emotions in the economic sphere. The first and second components of the proposed scheme perform the function of reflecting the objective economic reality, they participate in the creation of the model of the economic sphere of life. The third and fourth components perform the function of regulation, they participate in changing the material side of the surrounding world. In this case, the first and third components represent a level of active reflection and active regulation, they rely on the second and fourth components that perform reactive reflection and reactive regulation and incorporate them into themselves.
According to the authoritative scholar in the field of economic psychology V. A. Khashchenko's [7] economic views are the basic component of the economic consciousness of the individual, forming a subjective model of the economic
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well-being of a person characterized by the unity of material (attributes), financial (poverty and wealth borders) and psychological (goals, means, personal qualities) factors.
T. P. Emelyanova considers the function of economic representations as a group phenomenon from the point of adaptation of the individual and the group to the surrounding economic world [26] .
Thus, economic concepts play an important and significant role in the structure of the economic consciousness of the individual.
Scientists based on the results of a series of empirical studies on the analysis of socio-psychological problems and the consequences of economic reform, launched in Russia in 1992, revealed that under the conditions of radical economic changes, individuals and groups are not the passive objects of the changes that are occurring, but are their active subjects. The phenomenon of preferring the form of ownership and the type of economic activity is formed at the personal level of psychological relations [30] .
The study of the economic consciousness of student youth as future enterprise managers, of firms and organizations as potential entrepreneurs is of special scientific interest.
The research of scientists A. L. Zhuravleva and A. B. Kupreychenko [28] showed that the components of economic consciousness and self-awareness of students in the process of professionalization in the university are quite dynamic. This dynamics reflects changes in life priorities, goals, selfassessment of abilities and opportunities to achieve these goals, as well as other components of self-determination of the individual, for example, attitudes towards people, social groups and society as a whole. The patterns of the process of economic socialization and the influence of professional orientation are shown in the dynamics of social ideas about the wealth of student youth.
In the work of N. V. Miromanova [15] the similarities and differences in perceptions of poverty and the wealth of students and the working population were studied. It was found that the notions of poverty in both age groups are similar, despite the influence on the formation of the personalities of the subjects of different economic events in the country. The understanding of wealth was different in the group of working students and student youth.
The results of the study of T. P. Emelyanova, T.V. Drobysheva [26] of features of social perceptions of poverty among Russian students and elderly people (people of low income) showed that their emotional self-awareness (happiness) and satisfaction with material situation are at a level of above average, and they actively dissociate themselves from the category of "poor", who are associated with negative social and personal traits. Poverty as a social phenomenon is the subject of emotionally loaded reflections, so respondents do not consider themselves to be poor people. The current small financial opportunities for students are perceived as only a transitory stage of life. Their orientation to a future comfortable and interesting life does not allow the thought that they belong to the category of the poor, to whom they feel antipathy.
In the study of D. A. Kitova, B. A. Naymanova [10, 11] , it is shown that in the production of images of that program, the forthcoming economic activity in the creation of images that correspond to descriptions of economic objects, phenomena and states, they serve as the initial tools for representing ways to achieve material prosperity. The concept of achieving economic prosperity in the main features has already been formed, but due to objective and subjective reasons, it often proves to be contradictory and inadequate to the conditions of market relations in the structure of the representations of the vast majority of students, This is due to the fact that the corresponding concept is developed on the basis of understanding of the economic conditions of life of the nearest social environment (family and surrounding people). The largest number of selected ways of economic well-being has a legitimate character and fits in generally accepted social norms (get a well-paid job, open one's business, buy shares, give money at interest, go to big sport, put forward an original and perspective idea, etc.). Students distinguish three ways to achieve material prosperity: wage labor, entrepreneurship and individual employment. At the same time, the authors have also revealed distortions in economic ideas: plans for achieving economic prosperity are, to a large extent, of dependent nature; they do not orient the individual to economic activity based on an independent economic initiative.
Social concepts of wealth and poverty, ways to achieve prosperity in modern conditions have significant socio-cultural and regional characteristics [9, 19, 21] . This is due to the fact that a significant part of the established positions of the economic consciousness has an ethnohistorical character, it reflects the historically formed mentality of the people and the features of the worldview of ethnos that is the characteristic of it during a long historical period. Many scholars analyzing the peculiarities of the Russian, "Soviet" and "post-Soviet" mentality show that the mentality of the Russian people, rooted in the distant past, is non-market-based. It is characterized by the secondary nature of material and economic factors, the priority of collective and intangible values over the values of individual well-being, a high role of non-economic factors of success, moral, spiritual incentives to work; traditions of attitudes towards wealth, property in the spirit of collectivism and community, a high commitment to the principles of income equality and the rejection of private property, the pursuit of social justice. One of the significant features of the Russian mentality is the contradictory attitude of a part of the population towards such economic values as wealth, money, property. A tolerant attitude towards the poor was developed, the ideal of poverty was cultivated, and at the same time, the rejection of wealth. These features were reinforced by religious beliefs about wealth in Orthodoxy.
In the studies of T. M. Uzdenov [23] , it is shown that students' ideas about ways to achieve economic well-being are the result of the influence of the sociocultural environment, personal experience, the experience of the closest environment. It creates an ultimately minimized picture of the world in which the subjective activity concept of achieving economic well-being, characterized by the appropriate
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interconnected with socio-cultural characteristics. The author has revealed that students' ideas about ways to achieve economic well-being have individual and typical features: individual features reflect subjective knowledge about the types and forms of activity that ensure economic success, and typical features reflect group experience, actually contained in the constructs of mass (everyday) consciousness.
The socio-cultural nature of the structure of social notions of well-being was revealed in a study by O. S. Masharskaia [14] . The structure of social notions of well-being and the nature of the interconnection of its components had crosscultural differences depending on the nationality of the students (Russian, Belarusian and American students), along with gender and marital status.
Thus, the study and monitoring [12] of the economic views of student youth as future professionals and active participants in the dynamically changing economic life of society is of special scientific interest.
II. MATERIALS AND METHODS
The purpose of the study is to study economic ideas in the structure of the economic consciousness of student youth in the context of the transformation of modern society. 
Research quesions

Methods
A number of questions were used to assess the respondent's economic views from a standardized program of socio-psychological research of an individual's economic consciousness in this study [30] [31] [32] .
These economic representations are aimed at studying the nature of social motivation for actions that promote or impede economic transformation; orientation of social attitudes on the basis of which one or another type of real economic behavior develops, etc., and in many respects they express essential features, the development measure of which will determine the type of economic consciousness and economic behavior of a person in the current economic situation: active or passive, modern or conservative, effective or inefficient, etc.
We considered economic concepts of choice to have a major business, even if connected with economic risk, preferring to have one's own business, which requires a great deal of effort, but in case of success, bringing a significant income; economic ideas associated with the orientation toward creating one's own business and professional self-realization; positive perception of wealth and wealthy people; psychological readiness to work in conditions of competition and economic risk as an orientation to the active type of economic consciousness and behavior.
We considered the respondents' opinions about the preference "to have not very large but stable earnings"; negative perception of wealth and wealthy people; psychological unpreparedness to work in conditions of competition and economic risk as an orientation to a passive type of economic consciousness and behavior that does not require independence, initiative.
The results were discussed during an interview with student youth after the survey.
III. RESULTS AND DISCUSSIONS
The study was conducted in the sociocultural conditions of the Chuvash Republic (Russian Federation) on the basis of the University in Cheboksary.
110 students took part in it: 57 girls and 53 boys, aged 18-22 (19.01 ± 0.82 years old).
Scientists believe [13] that it is extremely important to consider the influence of two phenomena -wealth and poverty, as establishing the extreme limits of the possible arrangement of a person or a social group in order to understand the situation in the society. They are understood as a kind of reference points that allow determining the place of the individual in society, and, at the same time, powerful motivating factors -the pursuit of wealth and attempts to escape poverty.
An attitude to wealth in our study was considered through social notions of wealth and an attitude towards rich, wealthy people.
What is expressed by the wealth in the opinion of students? It is known that the notions of wealth are related to the level of social maturity and express the person's orientation toward certain goals, professional self-realization or care of close people [28] .
For most respondents, the social notions of wealth are associated with a profitable business (40%) and a highly paid job (22%), i.е. is associated with the orientation of making money in the process of professional self-realization.
For 11% of students, the most significant sign of wealth was the opportunity to help relatives. 10% of students consider the notion of wealth as a level of welfare that allows satisfying basic consumer needs (the answer is "the opportunity not to think about tomorrow").
5% of students have a stereotypical understanding of wealth as a category that means owning something, associating wealth with the availability of a fashionable machine, furniture and clothing.
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Representations of wealth as the availability of real estate, currency, jewelry; the ability to travel or make donations is almost not characteristic of this study.
It was revealed in a number of studies on a similar topic that young people of early age -representatives of the younger generation, demonstrate thinking, limited by the framework of the consumer society and the ideals of consumerism. Wealth was usually associated with the opportunity to purchase better quality goods (clothes and footwear, food products), to have more comfortable housing [13] . In our study, the most significant ideas were the ones that motivate for economic and professional activity, and not the ideals of consumerism.
To study the attitude to rich people, the respondents were asked the following questions: "Do you think the most of the people around you are wealthy people?", "How do you personally feel about rich, wealthy people?" The answers were grouped by levels (high, medium, low).
The majority of respondents noted a high level of subjective assessment (approving) of attitudes towards rich, financially well-off people (Table 1) . For the entire sample, as well as for boys and girls, this indicator is at a high level from 40 to 42%, on average -from 33 to 43%.
About a fifth of our respondents are ready to take rich people more negatively; this indicator is higher among girls (26%). Thus, the prevailing widespread view that there is a feeling of envy for rich people who have a lot of money was not confirmed in our research.
The phenomenon of poverty is represented by respondents as lack of sufficient means of subsistence (59.1%), associated with a lack of normal housing conditions (9.1%), total uncertainty in the future (10%), with a constant life in debt (8.2%).
Less than 5% indicated such answers as "living on a living wage", "having a low-paid job", "having only the necessary minimum of products to support living", "lack of opportunities to live as you like", "lack of a stable source of income". The options "lack of savings" and "no possibility to use paid services" were not chosen at all.
An attitude to property is social representations of the individual about the attributive characteristics of the owner. Respondents understand the property as: the availability of large cash (27.3%), real estate, profit (22.7%), a large apartment (20%), etc. Such signs of the owner as "capital in a profitable business", "securities of banks, enterprises", "house with a site", "private enterprise", "bank account" were indicated by less than 5% of respondents (Table 2) .
Students are not ready for risk in investment behavior, which can indicate both a lack of money for investment and unformed views on the benefits of investing free cash, a certain degree of confidence in the economic and political situation in the state. According to scientists, proceeding from the fact that among the main manifestations of Russian polymentality. there is the orientation toward collectivism, which often contradicts the requirements of the new economic time, students as future professionals in their business were asked to indicate the preferred form of economic behavior.
The majority of respondents (49.1%) prefer to work in a small team of well-known people (47.2% of boys, 50.9% of girls). 28.2% of the students want to work individually (34% of boys, 22.8% of girls). 17.3% of the respondents prefer to work in the collective of a large enterprise (13.2% of boys and 21.1% of girls). Less respondents would like to have business with their family members -5.5% of the students surveyed.
An attitude to economic risk is the degree of the individual's desire to take economic risk. This criterion is expressed in a subjective assessment of psychological readiness for risk in the economic sphere of activity. To a greater extent, respondents expressed an average level of psychological readiness for competition with other people in the economic sphere. 84% of the students in the survey showed it: 85% of boys and 84% of girls. Students are not inclined to take a big risk for raising incomes, as they are in most cases dependent on their parents. Not economic goals are the most important for them at this stage of life To identify economic ideas related to economic and business activity, several options were offered: 1. Have a relatively small but stable income; 2. Have your own business,
which will require a great deal of effort, but if successful, will bring a significant income; 3. Have a major business related to economic risk.
When identifying economic behavior associated with active economic activities and a certain economic risk, it was revealed that "57.3% of students want to" have their own business that will require a great deal of energy, but if it succeeds, it will bring significant income."
10% of the surveyed sample were those young people who wanted to have a major business related to economic risk.
Those who represent their economic future in order to have not a very large but stable income (that is, with a low level of economic risk) make 30% of student youth. These answers turned out to be almost the same among girls and boys.
Thus, as a result of the analysis of economic attitudes, students identified attitudes both to economic paternalism and to economic independence.
An attitude to money is a subjective assessment of the significance of money. These studies indicate an average level of attitudes toward money. The significance of money for the individual, its value for the general sample is 61%, for young men -70% and for girls -52.6%. Money is important in the life of future specialists, but it does not play a dominant social and economic role.
Economic notions of competition are important in today's changing world. Modern society is experiencing an acute need for competitive specialists capable of maintaining equal or higher professional standards than competitors in a dynamic market environment. However, according to ongoing research, some graduates of universities are not ready to work in conditions of uncertainty of economic reality. Such young specialists may not be psychologically able to change the profile of their activities under the changed strategy of enterprise development and the development of technologies. They are not able to show flexibility in thinking to resolve competitive situations.
In our study, the majority of respondents -65.5% (64.2% of boys and 66.7% of girls) -assess their desire for competition with other people as an average, neutral ("everything happens: I compete sometimes and I do not compete sometimes"). 13.7% of respondents (16.9% of boys and 10.6% of girls) expressed a low level of readiness for a competitive environment (the answers "this feeling is absolutely alien to me" and "I just do not like competitions"). A high level of readiness for competition, which we understand as a sign of personal competitiveness, was demonstrated by 21% of university students (the answers "I like to compete with people" and "I prefer to live and work in conditions of competition"). This indicator is slightly higher for girls (18.8% of young men and 22.8% of girls). Such young specialist, in addition to learning good knowledge and skills in the field of his profession, will be psychologically more willing to work in the constantly changing conditions of a competitive environment.
According to the results of the survey, all respondents are classified into three groups: with an active, medium, passive type of economic consciousness and behavior. Recommendations were proposed for each of the groups. 20% of the respondents are oriented to the active type of economic consciousness and behavior. They have representation of economic notions of choice to have a big deal, even if associated with economic risk; preferences to have one's own business, demanding a great deal of strength, but in case of success, bringing a significant income; economic ideas associated with the orientation toward creating one's own business and professional self-realization; positive perception of wealth and wealthy people; psychological readiness to work in conditions of competition and economic risk. 30% of the respondents have an orientation toward a passive type of economic consciousness and behavior. It does not require independence, initiative, the respondents' judgments about the preference "to have not very large but stable earnings"; negative perception of wealth and wealthy people; psychological unpreparedness to work in conditions of competition and economic risk.
IV. CONCLUSIONS Analysis of scientific sources revealed that economic representations play an important and significant role in the structure of the economic consciousness of the individual. Such economic representations of the individual as the perception of material well-being and wealth, an attitude to rich and poor people, to money; social attitudes of the individual to various forms of economic behavior and forms of management; representation of the owner; an attitude to competition and economic risk can become decisive in the formation of an active type of economic consciousness and economic self-determination inherent in effective leaders, businessmen, entrepreneurs.
The study of the economic consciousness of student youth as future managers of enterprises, firms and organizations, as potential entrepreneurs is of special scientific interest. Instability and complication of the economic environment of a person's life activity actualize the need for psychological research in the field of economic consciousness and economic representations of the individual in order to find ways of psychological support for students at the stage of receiving professional education.
Formation of economic representations of students in the study of disciplines of the economic and socio-psychological cycle can be considered as one of the important areas of work in the university. It requires close attention and development of conditions, means of its implementation.
The conducted empirical research has shown that economic representations of the majority of the students are connected with the positive relation to the rich, financially secured people. They have the ideas about wealth, motivating to economic and professional activity, and not to the ideals of consumerism. They are at the prevailing average level of subjective assessment of the degree of significance of money. They have the focus of work in a competitive environment and economic risk.
According to the results of the survey, all respondents are classified into three groups: an active, medium, passive type of economic consciousness and behavior. As a result of the analysis of economic attitudes, Russian students have attitudes to both economic independence and economic paternalism. Recommendations were proposed for each of the selected groups in three areas -educational, training and consulting.
